
B M W  U L T I M A T E
D R I V I N G  E X P E R I E N C E
With a cons is tent  approach and proven methodology wi th  t rave l ing dr iv ing 
tours ,  EventL ink created product  t r ia ls  in  major-metro markets  across the 

U.S.  These t r ia ls  proved va luable in  secur ing the best  market  locat ions for  
the 9-day event ,  9-c i ty  tour ,  which drew over  30,000 consumers per  locat ion.

• Event  Set  Up and Tear  Down
• Staf f  Recru i tment  Tra in ing and Management

• Transpor ta t ion Management  o f  Vehic les
• Course Design Creat ion
• Product  Engagement  Development
• Faci l i ty  Overs ight  and Track Management

S E R V I C E S
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T E S T  D R I V E S
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L E A D S  C O L L E C T E D
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